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“Half of UK SME businesses are breaching waste laws 
- and 3/4 of those surveyed look to local authorities 
for advice and information on waste Duty of Care.”

www.rightwasterightplace.com
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INTRODUCTION

THE CHALLENGE/PROBLEM

Last year, local authorities across the UK had a combined £69 million waste crime 
clear-up bill – and most of this waste was from businesses who were either not 
aware of or did not comply with their Duty of Care waste obligations. 

Sam Corp 
Head of Regulation 
ESA

In response, the right Waste, right Place campaign has been 
launched to help businesses understand what is expected of them. 
Centred on an interactive website (www.rightwasterightplace.
com) and run by the Environmental Services Association (ESA), 
the campaign is supported by the Environment Agency (EA), the 
Chartered Institution of Wastes Management (CIWM) and the 
Environmental Services Association Education Trust (ESAET).  
The campaign offers practical advice on how to manage waste 
safely and efficiently. 

The campaign has just completed UK-wide research showing that 
more than three quarters of the 1,000 businesses surveyed, said 
they would expect to get information on how to comply from local 
authorities. With businesses leaving themselves open to unlimited 
fines, prosecution and potential closure due to their lack of 
awareness, local authorities can play a key role in helping educate 
small business owners as to their obligations. Over the next few pages 
we have put together some of the key findings from the research 
and what we hope are practical ideas to help businesses comply 
and ultimately decrease the huge clear-up bill.

Environmental regulations state that 
every establishment or business that 
produces waste, no matter where 
it is based, has the responsibility for 
managing it properly.

Establishments or businesses that fail to do so, for 
whatever reason, are at risk of prosecution with the 
possibility of a fine if found guilty in court. 

By not complying, businesses also risk their waste falling 
into the hands of criminals, leading to environmental 
and health and safety risks through fly-tipping and 

illegal disposal. Putting the wrong waste in the wrong 
place can also cause problems with contamination 
of material destined for recycling, potentially costing 
businesses money.

Waste crime is not victimless. There were a total of 
962,513 incidents of fly-tipping recorded across the 
country in 2014-15, costing local authorities £69 million  
in investigations and clearance.

Our research has shown that a large number of 
businesses are not aware of their obligations and are 
thereby making themselves vulnerable to prosecution 
and fines. The right Waste, right Place campaign has 
been created to help bridge the “awareness-gap”. 
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WHAT WE FOUND
KEY RESEARCH FINDINGS:

97% of SME businesses think they 
are complying with obligations 
under waste ‘Duty of Care’ law.

97%

48%

75%

Yet 48% of SME businesses don’t 
know where all their waste goes 
when it leaves their site, a key  
Duty of Care requirement.

3/4 of those surveyed look to 
local authorities for advice and 
information on waste Duty of Care
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HEADLINE STATS REGARDING  
BUSINESS BEHAVIOURS.
Our survey showed that 97% of SME businesses think 
they are complying with obligations under waste ‘Duty 
of Care’ law, yet almost half admitted to practices that 
mean they are falling short of the legislation.

NON-COMPLIANCE BEHAVIOURS. 
Our survey found that 48% of SME businesses didn’t 
know where all their waste goes when it leaves their 
site. Over a third admitted to not being sure whether 
they completed or kept essential Waste Transfer Notes, 
a key requirement. 

DETAILS OF REGIONAL AND SECTOR SPLITS.
Statistics used are taken from research commissioned by the right Waste, right Place campaign, which surveyed  
over 1,000 businesses across the UK about their knowledge and behaviours with regard to Duty of Care. 

The sample focused mainly on SMEs, with the following split (numbers are rounded): up to 5 employees (31%),  
6-10 employees (30%), 11-49 employees (29%), 50-249 employees (11%).

Our survey also showed that many SME businesses are 
motivated and currently take steps to do the right thing. 
A total of 89% also said they took steps to securely 
store their waste, while 83% were making some effort 
to separate the different types of waste created before 
disposing or recycling. 

Nationally, environmental and health considerations 
were the main drivers for 48% of SME businesses to 
comply, followed closely by legal requirements (40%).

Data regarding fly-tipping statistics and associated 
costs are taken from WasteDataFlow, which captures 
data submitted by local authorities. The provided figure 
(£69 million) is drawn from provided costs associated 
with incidents and actions as a result of fly-tipping. 

Interviewees were split across the below regions and 
sector and regional analysis has been undertaken

East of England 128

Midlands (East & West) 126

North East, Yorkshire & Humber 126

North West 125

South East (incl. London) 129

South West 126

Scotland 126

Wales 126

Interviewees were split across the below  
business sectors:

Agriculture, Forestry. Fishing 335

Construction 337

Wholesale/Retail 340

LACK OF COMPLIANCE

NOT ALL BAD NEWS

A NATIONAL CHALLENGE
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WHAT WE’RE DOING
Overview of the campaign and organisations.

The right Waste, right Place information campaign 
has been put together by a group of sponsors to help 
small businesses meet their Duty of Care obligations as 
practically as possible.

The campaign is managed by the Environmental 
Services Association (ESA), sponsored by the 
Environment Agency (EA), the Chartered Institution of 
Wastes Management (CIWM) and the Environmental 
Services Association Education Trust (ESAET) and 
supported by the Federation of Small Businesses (FSB), 
Build UK, The National Farmers Union (NFU), Veolia, 
Travis Perkins, URoC, SUEZ and The Local Authority 
Recycling Advisory Committee (LARAC).

AMBASSADOR PROGRAMME 
The recently launched ‘Ambassadors Programme’ 
aims to formalise engagement between the campaign 
and third party organisations and companies that 
have shown an interest in right Waste, right Place. 
Ambassadors can become champions of the cause as 
well as using the campaign materials to their benefit.

The benefits to Ambassadors from the programme  
are as follows:

• Public acknowledgement for the ambassador 
on the right Waste, right Place site and other 
communications outputs including marketing, events, 
e-bulletins, etc.

• A page dedicated to the efforts of Ambassadors on 
the website.

• Access to the resources of the campaign including 
bespoke research and educational packages 
undertaken by right Waste, right Place.

• Access to best practice seminars and ability to  
host their own under the umbrella of right Waste,  
right Place.

• Practical demonstration to government and other 
opinion formers of the Ambassador’s commitment to 
CSR (DEFRA, and the environmental regulators across 
the UK are involved in this campaign).

• Association with other Ambassadors to share  
best practice.

The criteria to become a Campaign Ambassador are:

• Evidence that the organisation embraces the 
principles of right Waste, right Place, and has 
an internal programme and policy on waste 
management.

• A commitment to promoting best practice with regard 
to waste management.

• A commitment to actively engage with right Waste, 
right Place to promote the campaign. 

Current ambassadors of the campaign include: 

• Gloucestershire Joint Waste Team 

• Kent County Council

• The Federation of Small Businesses (FSB)

• The National Trust

• Travis Perkins

• Willmott Dixon

• Redrow

• Augean

• Cory Environmental 

• SUEZ

• Uroc

• Keep Britain Tidy

• Veolia

• Viridor

• Helistrat

Other ambassadors are joining daily.
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HOW YOU CAN HELP
We then asked businesses how they would 
like to receive information about Duty of Care:

WHY GET INVOLVED
These results show that local authorities have a very important role to play in the effective communication of  
Duty of Care and we hope the resources outlined on the next page will help local authorities provide businesses with 
everything they need without creating extra work.

We would encourage local authorities to get in contact with the campaign and consider signing up to the 
Ambassador Programme to make full use of the resources of the right Waste, right Place campaign. 

We asked businesses which organisations they 
would expect to provide information about Duty 
of Care and received the following results:

The Local Authority  76% 

A regulator, for example the  
Environment Agency  67% 

Waste contractor  57% 

The Government  55% 

Third party organisation 17%  
eg. Chamber of Commerce 

Other  4% 

NFU  1% 

DEFRA  0% 

HSE  0% 

Supplier  0% 

None of the above  13%  

E-bulletin/email  54% 

Direct mail  40% 

Website  25% 

Leaflet or letter  22% 

Via third party publications  11%  
e.g. council, trade press

Face to Face  11% 

Traditional Media, eg. TV or radio  11% 

Social Media  7% 

By text  4% 

Other  1% 

Waste Contractor/Carrier  0%  
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RESOURCES AND NEXT STEPS 

CONTACT DETAILS

Visit www.rightwasterightplace.com  
and sign up for updates

Call us on 0808 1230014

Follow us on Twitter and share  
our content @RWRP2016

Like www.facebook.com/Right-Waste-Right-Place  
and share our content 

Email info@rightwasteightplace.com with  
any suggestions or questions you may have.

We have put together a range of free information for you to download from  
our website www.rightwasterightplace.com and share including simple guides,  
a video, case study examples and ‘need to know’ cards: 



www.rightwasterightplace.com


